


Copepanme wehka.

[Jun3anH nccneposaHua HasHauyeHun

[enctBntenpHan BbiIbOpKa nccnesoBaHUA Mpodurnaktnka

OPBW. MNoTtoK naymeHToB 3a Heaesto KOpOHaBM pyc HOBOro TMNa COVID - 19

OcHOBHble pe3ynbTaThl
ncenenoBaHMA

3dPeKTMBHOCTb NpenapaToB
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Owv3anH nccnepgoBaHus

Lienesasa ayguropuma:
- TepaneBTbl
- Bpayu Ny/JibMOHO/0rU

Metop, cbopa gaHHbIX:
- TenedoHHbIN onpoc, popmart CATI

lfeorpadma:
-92 ropoga PP

Bbl60opOUHanA COBOKYNHOCTb:
- 1000 Bpauei

CpeaHAa ANUTENbHOCTb OAHOTO UHTEPBbLIO:

-10 MUHYT

NMepuop nposegeHuna onpoca:
- mapt 2020 roaa
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DeicTBUTENbHAA BbIOOPKA uccnegoBaHunA umhku,

TepanesTbl NMynbmoHoNOrU
67% 33% Jl%E)
> &5

Bcezao 1000 spayel

Antait 8// /8 AHana 1//1/ ApxaHrenbck 21//1/20 Actpaxavb 2//1/1 Banawos 1//1/ Bapwayn 22//10/12 Benropoa 8//1/7 BpaHck 6//2/4 Beankuit
Hosropog, 1//1/ BnagusocTok 9//4/5 Bnaawkaskas 8//3/5 Bonrorpag, 29//5/24 BonropoHck 1//1/ Bomwckwuit 2//2/ Bonorpa 6//5/1
BopoHex 27//5/22 ratumna 1//1/ Tposnbiii 1//1/ EKaTepuHbypr 27//6/21 Eneu 1//1/ 3natoyct 1//1/ WsaHoso 2//2/ Wikesck 27//7/20
MpkyTck 12//2/10 Mowkap-Ona 1//1/ Kasanb 20//1/19 Kanununrpag, 22//1/21 Kanyra 13//1/12 KameHck-Ypanbckuii 3//3/ Kemeposo 18//3/15
Kupos 18//7/11 Koctpoma 1// /1 KpacHogap 25//7 /18 KpacHoapcK 24//6/18 Kpbim 2// /2 Kypraw 5//5/ Kypck 17// /17 Nune uk 19//4/15
Marnuroropck 11//3/8 Maxaukana 2//2/ Munycurck 2//2/ MOCKBa 73//50/23 Mockosckas obnactb 52//10/42 MypmaHck 8//1/7 MueHck
1//1/ Mbitum 1//1/ Habepex Hble Yennbl 2//2/ Hanbuuk 3//2/1 HukHesaptosck 3//3/ HuxKHuiti Hosropog 26//5/21 Huxnuii Tarun 7//2/5
HosokysHeuk 7//2/5 HoBocubupck 20//6/14 Omck 20//10/10 Open 8//3/5 Openbypr 17// /17 Opexoso-3yeso 1//1/ Mewsa 19//6/13
Nepmb 14//4/10 Netposasoack 2//2/ MNoponbek 1//1/ MNaturopek 1// /1 PoctoB-Ha-AoHy 14//4/10 Pui6unck 1//1/ Pasawb 10//5/5

Canexapa 1//1/ Camapa 19//8/11 CaHKTt - Metepbypr 50//26/24 Capatos 23//10/13 CesepopsuHck 3//2/1 Cumdeponons 1//1/
CmoneHck 11//5/6 Coumn 1// /1 Craspononb 11//1/10 Cypryt 3//3/ Taravpor1//1/ Tam6os 6//2/4 Teepb 12// /12 Tonbattn10//1/9 Tomek 12//1/11

TocHo 1//1/ Tyna 9//5/4 TiomeHb 14//4/10 Ynwvawosck 14//1/13 Y¢a 17//5/12 Xabaposck 8//3/5 Yanaesck 1//1/ Yeb6okcapbl 2//2/
YenabuHck 22//11/11 Yepkecck 1//1/ durensc 2//2/ Apocnasnw 7// /7
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OPBMW. lNoToK nayMeHTOB 3a Heaenw mka,

* 24 nauveHTa 0bpalLatoTCa 33 MeAUUMHCKOMW nomolbio ¢ OPBU, conpoBOXKAAOWMMMUCA CUMITOMAMM NPOCTYAbI;
* [lpymepHo 3 NaLMeHTa B HeAEN0 NPUXOAAT K Bpayy ¢ 6onee cepbesHbIMM 3a0601EeBaAHNAMM - TAMKENON OCTPO pecnupaTopHon nHdekumen, ¢
BUPYCHOM 1 BaKTepuasibHOM NHEBMOHMUEN.

3a Hepgenro
C OCTPbIMMU pecnMpaTopHbIMU C TAXKeNOoU OCTPOU pecnMpaTopHoOM
BMPYCHbIMU UHPEKLUAMU MHdeKuuen, c BUpycHoi n
C Ha/IMYMem CMMNTOMOB NPOCTYAbI 6aKTepManbHO NHEBMOHUEN

RN

Q9. YmouHume KaKoe Kosu4ecmeo nayueHmaos, U3 Yucsaa mex, Komopblx 8bl IPUHUMaeme 8 Heoesto, Mpuxooumcsa Ha 0Cmpble PecrupamopHsle 8UPYCHbIe UHMEKLUU C
Hanu4yuem cumnmomos npocmyodsi?//Q10. Kakoe konwecmao 60s1bHbIX (8 HEAes1t0) MPUXo0UMCcA Ha MoOMeHYUGAAbHO MAXEY0 OCMPYIO PECIUPAMOPHYHO UHMEKYUIO,
suUpYycHble U bakmepuasbHbie nHeemoHuu? 991//997
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Mpenapat ¢ makcMMmanbHO 3¢ PEKTUBHOCTLIO MO MHEHUIO Bpayew

wehkov.

BMPYCHOW MHOEKLMM NIETKOrO U CpeaHEero TeYeHus C HaJiMinem CUMMNTOMOB MPOCTYAbI;
* MHeHMsa TepaneBTOB M Ny/IbMOHO/IOrOB B 3TOM BOMPOCE 3HAYMMO HE OT/IMYAIOTCA.

MHrasmpwuH

Tamudnio
Apbuaon
dprodepoH

OcenbTammsup

|- % Karouen
warouen' ) =5
- (- A

LnuknodpepoH

AMMKCHH

PeneHza

JlaBomakc

10%
7%
6%
5%
5%
4%

2%
1%
1%
8%
5%
1%

Bce Bpauu
46%

ﬁ TepaneBTbl
I 48%
| 7%
W 7%
| 6%
I 3%
W 6%
N 5%
I 3%

Il 8%
1 2%
1%

Mpume pHO KaKAabl BTOPOM Bpay cyuTaeT MHraBMpuH MaKcMManbHO 3QGEKTMBHBIM MPENapaTom AN NeYeHWUs OCTPOM pPecnMpaTopHOM

f NMynbmoHoNOrN
I 43%
Bl 16%

H 6%

0 4%

M 9%

I 2%

1 2%

| 1%

1 3%

I 2%
7%

11%

2%

Q11. Kakol OANH npomusosupycHbili npenapam Bel cvumaeme MaKCcumMasbHO 3(hghe KmUBHbIM 0718 ieveHus ocmpoli pecrnupamopHol 8UpycHoU UHGeKyuu 1e2Ko20 U
cpedHe20 meyeHus C Haauyuem CUMIMOoMO8 Npocmyobl, Mbl UMeeM 8 8UdYy, mop2osoe HauMeHosaHue npenapama. 996//667/329
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Mpenapat ¢ makcMMmanbHO 3¢ PEKTUBHOCTLIO MO MHEHUIO Bpayew wkﬂ/.

Ba’kHble aprymeHTbl Npyu Bblbope npenapaTta — A0Ka3aHHaA 3GPeKTUBHOCTb W JIMYHbIN OMbIT 1eYeHUs.

Cp.ueHa Cp.ueHa Xapaktepuctmku
0,
— WHrasypuH 46% 484-739. JlokazaHHaa aghchekmusHoCcmMeo 63%
5 Q JluyHO MHOU rposepeHHbIl npenapam 59%
= Tamudnto 10% 1182-1320p. KauHuveckue uccnedosaHus 34%
‘g o Apbugon 7% 286-1020p. Kauyecmso npenapama u e2o cbipbA 27%
§
; eHa 26%
dprodepoH 6% 399-453p. . 4 ’
e Xopowuu npernapam 25%
OcenbTammsup 5% 430-467p. buodocmynHocme 22%
Karouen 5% 266-536p. Lelicmsyroujee seuecmeso 20%
CospemeHHsbIli npenapam (HOB020 NOKOMEHUs) 19%
0, -

LnknopepoH 4% 208-934p. OpuzuHansHocme 16%
AMUKCHUH 2% 626-1114p. MonynspHocme 13%
Penerza 1 1% 1142-1211p. fpoussodumens  10%
o CmpaHa-npouszsooumerns 10%

Opyroe <1% 8%
HeTt Takoro npenapata 5%

3aTpyAHAIOCb OTBETUTb 1%

Q11. Kakoli ONH npomusosupycHblili npenapam Bel cuumaeme MaKCcUMAsbHO 3¢hghe KmUBHbIM 0714 iedeHus ocmpoli pecrnupamopHol 8upycHOU UHGEK yuuU ne2K0o20 U
cpedHe20 meyeHuUs ¢ Hasau4Yuem CUMIMOMOB8 npocmyodbl, Mbl UMeeM 8 8UOY, mopa208oe HauMeHosaHue npenapama. // Q12. Celiyac A 3ayumaro Bam pso xapakmepucmuk,
nodckaxcume, no4emy 8bi omaoanu npeonoymeHue umeHHO smomy npenapamy? 996//944
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Ha3HaueHua npu OPBU nerkoro n cpegHero teyeHua. Top 10 u‘ebm.

* Yawe Bcero npu OPBW nerkoro v cpegHero Tvna Bpayu HasHauyatoT npenapaT MHraBupuH, BTOPbIM MO MOMNYASAPHOCTM CTan npenapat

Tamudnio.
* Jlngpepamun aHTMpenTuHra addeKTUBHbIX NpenapaTtos ctanum 3 npenaparta - Karouen, PemaHtaguH n Apbuagon.

Ha3HauyeHusa HeadPpeKTusHble
ﬁgm- WHrasupux 80% l;:? Karouen NN 21%
= = Tamudnio 66% = PemavtaguH M 20%
BpoHxo-myHan 56% ,. H‘ Apbugon I 20%
sepon 3prodepoH 46% % Ounnnokokuprym I 17%

:*“ﬁ OcenbTammsump 44% AHadepor HH 12%
Apbuaon 42% _ dprodepor M 7%
0 ] BudepoH 40% Amukenn I 3%
- |
=4 Karouen 40% AdnyouH I 3%
- = -
LlmknodepoH 39% ﬂ Monvokenaonnii 1 3%
_mg'”J AMMKCUH 35% ‘gim_ WHrasmpun 1 2%

Q13. Celiyac a makK xe 3a4umaro Bam Ha38aHUSA Npenapamos, ymo4yHUmMe, Kakue U3 Hux Bol ucrosnb3yeme 075 HA3Ha4Ye HUS C8OUM NMayueHmMam
npu pecrupamopHoli upycHOU UHGheKyuU 1e2K020 U cpedHe20 meyeHUs C Haau4ueM cCUMIMomo8 npocmyosi u 2punna? // Q14. Jokmop, a kaxkol npenapam uau
npenapamel Bel ciumaeme cosepuweHHo HE aghgpekmusHbiMU 8 6opbbe ¢ 0CmpbIMU pecrupamopHbIMU U 8UPYCHbIMU UHpeKuuamu? 988//999
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Ha3HauyeHuna npu 6aKTepUanbHbIX U BUPYCHbIX THEBMOHUAX 6€3 Yyrpo3bl }KU3HU

* [pn noaTBEpKAEHWM AMarHo3a nHeBMOHMA 6e3 yrposbl Ku3HW 43% Bpayeln OTAAQT NpeanoyvTeHue aHTUMOMOTMKY LWMPOKOro npoduns
AMOKcCHKNaB;
* UedTpurakcoH, JleBopsoKkcauyH 1 AYyrMmeHTUH Ha3Ha4YaeT NPUMEPHO KaXKabI NATbIN Bpay.

Top 10
i"‘“A Amokcvknae [N 43%
="" @ UedrpnarcoH I 23%
— NesogpnokcaunH I 21%

u{“i Ayrmentvd [ 21%
‘fm—’/ Amvokcuumnavy I 17%
- dnemokevs [ 16%
®nemoknas M 16%
Tasavuk [ 15%
Cynpakc M 11%

Knauvg [l 10%

Q15. A Kakue opuzuHasbHble Mpenapamsl Usu nposepeHHble OxceHepuKu, *Mbl umeem 8 8U0y MOpP208ble HAUMEHOBAHUSA NMpenapamos®, Bel Yauje 8ce2o Ha3Ha4Yaeme
_*npu nHe8MoHUsAX 6e3 y2p0o3bl HU3HU U3 2pyrnnbl aHmubuomukos ? 1000
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